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Market Overview:

The online travel market has revolutionized the way peopleplan and book their travel experiences.
With the advent ofthe internet and technology, travelers now have theconvenience of researching,
comparing prices, and bookingtheir trips online, all from the comfort of their homes. Thishas led to
significant growth in the online travel market,making it a thriving industry globally.

The global online travel market was valued at $984.6 billionin 2021 and is projected to reach
$2403.22 billion by 2030,growing at a CAGR of 11.8% during the forecast period.The market's
growth can be attributed to factors such asincreasing internet penetration, rising disposable
incomes,and the growing preference for personalized travelexperiences.

Market Segmentation:

The online travel market can be segmented based onvarious factors such as service type,
platform, bookingmode, and region.

1.
Service Type:

o Transportation: This segment includes thebooking of flights, trains, buses, and other
modes of transportation.

o Accommodation: This segment focuses on thebooking of hotels, resorts, vacation
rentals, andother types of accommodations.

o Vacation Packages: This segment offersbundled travel packages that include
transportation, accommodation, and otherservices like sightseeing tours and activities.

o Others: This segment includes services liketravel insurance, car rentals, and visa
assistance.
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1.
Platform:

o Online Travel Agencies (OTAs): OTAs are third-party platforms that aggregate travel
services from various suppliers and allow users to compare and book travel products.

o Direct Booking Websites: These are the official websites of airlines, hotels, and other
travel service providers, where users can directly book their travel products.

o Mobile Applications: With the increasing usage of smartphones, many travelers prefer
to book their travel products through mobile applications for convenience and ease of

use.
2.
Booking Mode:

o Business-to-Consumer (B2C): This mode involves direct transactions between travel
service providers and individual travelers.

o Business-to-Business (B2B): This mode focuses on travel agencies and companies
that book travel products on behalf of their clients, such as corporate travel
management.
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